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Website Content Guide for Your Clinic

Prepared by your website developer, based on the NMC Public Notice on Ethical Advertising
dated 6 October 2026 This note explains what you can and cannot put on your clinic website.
The rules come from the National Medical Commission's guidelines on ethical advertising,
issued on 6 October 2026. The goal is simple: your website should give patients honest
information, not pressure them into treatment

What you CAN put on your website

1.Clinic details: your clinic name, address, phone number, email, and a Google Maps
location.
2.Working hours: your daily timings and an emergency contact number.
3. Your treatments: a list of the services you offer, with a short, simple description of
each.
4.Doctor details: the doctor's name, degree, specialty, registration number, and the days
they are available.
5.Clinic photos: your reception, waiting area, treatment rooms, and equipment. Make
sure no patients appear in them.
6.Equipment information: facts about your machines, such as "We have a digital X-ray
machine." Do not say it is the best.
7.Certificates and accreditations: only if you have them and they can be checked by
others.
8.Fees (optional): if you want to show your charges, write them clearly and honestly.
9.Health tips: simple advice for patients, such as how to brush properly or what to do
after a tooth extraction.
10.FAQs: answers to common questions, like "How long does a cleaning take?"
11.Contact options: a contact form, a booking button, or a "Call Now" button.
12.Formal announcements: news about the clinic opening, a change of address, a
temporary closure, a return after a break, or a change in consultation fees
13.Legal pages: a privacy policy, and a short note saying the website gives general
information and does not replace a visit to the dentist

What you should NOT put on your website

1. Big claims: words like "best," "No.1," "top," "leading," "most trusted," or "unmatched."
2. Promises of results: phrases like "guaranteed cure," "100% success," "painless
treatment," or "miracle treatment."
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3.Before and after photos: pictures showing treatment results.
4. Patient stories and reviews: you should not write, choose, or post testimonials for
promotion.
5.Patient details: no patient names, faces, or medical information, even with good
intentions.
6.Discounts and offers: no "free checkup," coupons, "limited-time offers," or gifts for
visiting.
7.Fear-based messages: do not warn patients with lines like "Your teeth will fall out if
you wait."
8.Fake or paid reviews: do not buy reviews, likes, or followers.
9.Doctor photos for promotion: a doctor's picture should not be used to advertise the
clinic.
10.Al-made images or content: if you use Al, it must be clearly labelled as Al-generated.
Al must never create fake patient photos or stories.
11.Paid rankings: do not pay for "top doctor" lists or search ranking claims.
12.Payment for referrals: never pay anyone for sending patients to you.
13.Comparisons: do not compare your clinic with other clinics.
14.Unproven treatments: do not promote "secret" or "new" cures that are not
scientifically proven

Quick checklist before publishing

e |severy fact on the website true, and can it be verified?

e Have | avoided words like "best," "No.1," and "guaranteed"?

e Arethere any patient photos, names, or stories?

¢ Ifyes, remove them. Are the doctor's details complete, including the registration
number?

e Ifany image was made with Al, is it labelled?

¢ Is the privacy policy and disclaimer on the website?

These guidelines are written mainly for doctors registered under the NMC and for clinics under
the Clinical Establishments Act. Dental clinics may fall under rules set by the State Dental
Council or the Dental Council of India. Please check with the relevant council or a legal advisor
before publishing the website.
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